
1

2017

Hosted by
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5.30pm – 8pm: Drinks Reception & Partnership Exhibition
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The success of Women in Data UK 

The success of Women in Data UK since its inaugural event at UCL in 2015 has 

surpassed all expectations. 

This year we welcome more than 400 data professionals to this landmark UK event, 

which is the largest of its kind. 

We will yet again provide a community setting in which delegates can network and 

share ideas. The strong relationships formed at Women in Data UK events have created 

an increasingly powerful group from which women data practitioners gain support and 

advice. We are pleased to have witnessed a measurable trend of more placements of 

women in data roles over the past two years, including at senior levels.

Yet much more needs to be done to work towards gender parity.  The aim of Women in 

Data UK is to ensure diversity in Analytics by encouraging females to shine and progress 

in their careers.  At Women in Data UK we are convinced that gender parity would 

generate competitive advantage to UK businesses by mobilising a wealth of historically 

untapped talent.

This year Women in Data UK is hugely proud to welcome highly supportive sponsors. 

Our sponsors share with us a commitment to promoting data as a driving force in 

industry and the value of diversity within the data sector. By engaging with sponsors 

we are able not only to stage a much larger event, but also to get closer to business 

programmes that are shaping the world of data today. 

The  success of Women in Data UK is also reflected in the quality of our amazing 

speakers. Please extend the warmest of welcomes to each of our speakers. They will 

provide practical guidance and share valuable insights to support experienced data 

professionals and to inspire women entering the field. The openness and generosity of 

our speakers is at the core of what makes Women in Data UK remarkable.

Thank you to everyone who has taken an interest in Women in Data UK. Please take 

away from the day, and contribute to the day, as much as you can; your participation is 

essential to our future success.
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Sainsbury’s

Sainsbury’s has a vision to be the most trusted retailer. As we work to create the 
supermarket of the future, data powers every decision. Our newly created Data 
& Analytics Centre of Excellence is built on delivering industry-leading insight. A 
community of thinkers, doers and risk takers, driven by doing the right thing for our 
customers. Collaborating with colleagues across the business, we explore new ways of 
working with data to see just what’s possible.

Hotels.com

Hotels.com is a leading online accommodation booking website. It is crucial to our 
success and strategy to nurture and encourage our teams and talent to be the best 
they can. The UK has an increasing number of female role models in the data landscape 
who we hope will inspire and help other women develop their careers, especially into 
management and senior roles. We are proud to be a part of making Women in Data UK 
happen.

Experian

Much of the UK business world faces two sizeable, urgent challenges – a shortage of 
women in STEM careers and a general lack of data specialists. It’s clear that one answer 
to both challenges lies in empowering and encouraging more women to become data 
scientists and that’s why we’re delighted to partner with Women in Data UK to help 
inspire, educate and support women into the data industry.

Barclays

Barclays appears in the Bloomberg Financial Services Gender-Equality Index, was 
also recently named on The Times Top 50 Employers for Women for the seventh 
consecutive year, and is an active participant in the HeForShe campaign. Women in 
Data UK 2017 is a great opportunity for us to network with inspirational women from 
other organisations and learn from their experiences, as well as discuss trends and 
breakthrough technology in data and analytics.

Quantum Black 

The data science field is booming as advanced analytics and big data become primary 
players in the boardroom. It is well-known that women don’t even come close 
to gender parity in the STEM fields. Among the key steps to motivate women to 
contribute actively to data science is to engage in supportive discussion and build a 
data community. We have partnered with WiD UK as it is a great opportunity for us to 
promote both the data sector and diversity.

Proud Sponsors of Women in Data 2017



Mango Solutions

Mango Solutions provides advanced analysis solutions, consulting, training, and 
application development for some of the best-known companies in the world. For us to 
achieve and succeed we look to attract and retain the right skills and the best minds – 
and this means diversity. Diversity is a key driver of innovation. A diverse team harbours 
creative thinking and allows us to work more effectively in a diverse marketplace.

XLCubed

XLCubed is a leading provider of Business Intelligence and Analytics software. The 
number of women in STEM, and in Data in particular, has historically been very low, 
and remains unrepresentative. Our forward thinking customers actively strive for a 
diverse workplace to reap the benefits of the complementary traits that brings. We are 
delighted to be part of an event that promotes women data practitioners.

Document Logistix

Document Logistix is a leading electronic document management software and 
solutions provider. Helping businesses to workflow data and to comply with regulations 
are key to our work. We are pleased to have our name associated with an organisation 
that is focused on promoting the place of Data Science in industry as well as nurturing 
women within the data sector.

Vanquis Bank

At Vanquis, our Analytics department is where we make some of the most important 
decisions in our business. Our Customer Management & Decision Science experts all 
work as part of a dynamic team that operates as the “Centre of Excellence” for model 
development and statistical analysis. In light of the importance we place on this area of 
expertise we have invested heavily over the last 18 months to ensure that our teams 
are working with and supported by the best possible tools and technology. It is all part 
of our on-going strategy to develop, engage and retain a world class and diverse team 
of experts.

Accenture

Inclusion and diversity are central to our culture at Accenture. We believe that a data-
native mindset is key to driving disruption. It is with these things in mind that we are 
proud to partner with WiD UK 2017. Getting the most out of data means getting the 
most out of all the talented minds we have at our disposal. We embed analytics into 
the fabric of our clients’ businesses to create new intelligence and unlock trapped 
value. Powered by new data and new technology, we work with clients to drive digital 
transformation at the core of their business, to deliver efficiency and revenue growth. 
We call this Applied Intelligence.
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Roisin McCarthy and Rachel Keane

We could not be more pleased with the amazing success of previous Women in 

Data UK events and their positive outcomes, which have exceeded all expectations. 

We have seen the significant and measurable influence of WiD UK on the careers 

of women in data at all levels, from graduate to boardroom, which has translated 

into an uplift in the placement of women in significant data roles. The support of 

the WiD UK community has encouraged us to go bigger and aim wider.

We are thrilled to be working in partnership with Edwina Dunn and The Female 

Lead. The work of The Female Lead goes deep and wide, from encouraging girls at 

grass roots level in schools to be brave enough to aspire to be future leaders, to 

promoting global luminaries as role models for all women.

We would like to thank Edwina, our wonderful speakers and our sponsors, all of 

whom have a common objective to promote diversity as a blueprint for effective 

teamwork and as a positive force in business.

We welcome you to WiD UK 2017 and trust you will take away important messages 

to sustain you in your careers. Please take time to meet our sponsors in the 

Edinburgh suite from 5.30 pm. 

A Word From Your Hosts

Datatech Analytics is part of the highly successful Evergreen Group and is considered to be the leading supplier of 

professionals in the Analytical, Data Science and Statistics fields. Datatech Analytics’ unique fusion of market knowledge 

with optimal sourcing capability enables the company to deliver the highest levels of accuracy and service quality. With 

more than 20 years’ industry experience, Datatech has seen the emergence of data analytics and has grown and evolved 

with it to its position of prominence in the market. It now enjoys access to an extensive and loyal candidate database of 

more than 85,000 professionals and has an unrivalled client base, working with many of the leading operators within the 

private and public sector. 

Roisin and Rachel have more than 26 years of recruitment experience in the data market. In 2016 Roisin won a DBM 

Award for outstanding achievement. They have facilitated some of the most influential careers in the data world 

and assisted in building some of the most cutting edge teams in the industry. With such an intimate knowledge 

of employment within the industry Roisin and Rachel have a clear objective to highlight the achievements of, and 

opportunities for, women. This ambition first showed itself in 2015 with the inaugural WiD and has been the driving 

force for having you all here today at WiD UK 2017.

Datatech Analytics
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Chair of Women in Data UK 2017

Payal has spent her career in Banking and Finance.  Her career at Barclays spanned 16 years, where she performed in a 

number of Commercial, Credit Risk and analytical roles in the UK and Internationally. In her last role at Barclays, Payal 

became the Managing Director of Strategic Analytics and was responsible for all the analytics in the UK and European 

Credit Card division with a team of 150 people across 8 countries. 

Payal became an independent consultant in 2016, supporting FinTech start-ups, Private Equity firms and banks.  

Recently she joined Vanquis Bank to lead the Existing Customer Management Team as part of the Executive Committee.

She also supports several charities by helping organisations become more efficient by focusing on their mission and 

ensuring they measure their results and impact effectively.  

Payal is passionate about leading the agenda for greater diversity in analytics and is Chair of Women in Data UK. Their 

mission is to inspire the next generation of female leaders by encouraging women to shine and progress throughout 

their careers in Data Science. In 2016, Payal was recognised as the most influential data professional in the DataIQ Top 

100 leaders in the UK. 

Payal completed a degree in mathematics and teaching at the University of Oxford, and a masters in Management 

Science and Operational Research at Warwick Business School.

Payal Jain - Chair of Women in Data UK
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Over the previous two years Women in Data UK has welcomed a collection of very knowledgeable and highly influential 
women from the data industry and academia. We are delighted that 2017 is no exception and that in the Grand 
Ballroom we will be joined by an elite selection of the industry’s trailblazers, technology experts, trend setters and pure 
data practitioners. In addition, this year sees a first for Women in Data UK with the attendance of our first male speaker, 
Håkan Nyberg. He feels so passionate about gender equality in the workplace that he has chosen to talk about this very 
subject. 

All in all, we are confident that this cross spectrum of talent will offer an opportunity for everyone attending to take 
some positives away with them that will help them take their careers forward.

Diane Black 
Director of Financial Services Advisory - E&Y

Di is a Director in the UK Financial Services Data and Analytics practice at E&Y, 
specialising in Next Generation Data and Advanced Analytics. She joined E&Y in 
October 2015 and works with major UK financial services companies on transforming 
their data capabilities and leveraging new technologies. Prior to E&Y, Di worked at a 
major Global Banking Group for 20 years where latterly she was Managing Director for 
Data Analytics, Insights & Reporting across the bank and responsible for the delivery of 
the data strategy of the credit card business.

Topic: Artificial Intelligence – is this the future of analytics and the 
workforce?

Caroline Morris 
Data Geek and Leadership Coach - Wide Eyed Group

Caroline Morris, a professional business and leadership coach with 20 years of practical 
experience in the industry, founded her Leadership and Team coaching business Wide 
Eyed Group in 2016. Having spent her career working predominantly with data and 
technology businesses – building countless databases, programmes and interfaces – 
she can more than hold her own in any technical discussion. Caroline’s coaching style is 
adaptable, slotting seamlessly into any organisation and providing actionable strategies 
that teams can use to transform their way of working.

Topic: Connecting Women in Data and Being Heard

Sue Unerman 
Chief Transformation Officer - MediaCom

In the rapidly changing world of media, Sue has been ahead of the curve for three 
decades, and remains at the forefront of the industry’s evolution. Sue has consistently 
moved MediaCom forwards ahead of the competition and has been named by 
Campaign magazine as “Top planner of the Year” on more occasions than any other 
individual – and is the current holder. She blogs at www.sueunerman.com. Her book 
on marketing “Tell the Truth, Honesty is your most powerful marketing tool” was 
published in 2012.

Topic: The Glass Wall

Speaker Biographies and Topics
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Yasmeen Ahmad 
Director at Think Big Analytics - Teradata

Yasmeen is a strategic business leader in the area of data and analytics consulting, 
named as the Top Data Scientist in the UK&I by Computing, as well as one of the top 50 
leaders and influencers for driving commercial value from data in 2017 by Information 
Age. Director of Think Big Analytics at Teradata, Yasmeen is focused on working with 
global clients across industries to determine how data driven decisioning can be 
embedded into strategic initiatives. Yasmeen also holds a PhD in Data Management, 
Mining and Visualization.

Topic: The Human in the Loop – developing skills for the digital age

Elizabeth Denham 
Information Commissioner - ICO    

Elizabeth Denham was appointed UK Information Commissioner in July 2016. She has 
set out a commitment to increase consumer trust that people have in what happens 
to their personal data. The Commissioner has demonstrated a focus on the essential 
role data protection can play in innovation, and the importance of organisations 
understanding the growing impetus on companies to be accountable for what they do 
with personal data, which is central to the General Data Protection Regulation, which 
comes into force in May 2018. 

Fedelma Good 
Director - PwC

Fedelma is a self-confessed, lifelong data geek and relishes the possibilities that 
transparent and ethical use of data provides to individuals, organisations and society. 
She is passionate in her belief that data is a great career option for women and men. In 
the 2016 Data IQ Awards Fedelma was named Client Data Professional of the Year with 
her team also winning the Grand Prix award. She is an industry commissioner on the 
Direct Marketing Commission, is listed on the DMA’s Roll of Honour and was awarded 
an honorary fellowship of the IDM in 2012. 

Topic: Join Elizabeth and Fedelma for a conversation about GDPR and so 
much more

Håkan Nyberg 
CEO - Ikano Bank                

Håkan Nyberg has more than 25 years of experience in Financial Services and Banking. 
He is currently CEO of Ikano Bank, a digital bank operating in 9 markets. Previously 
CEO of Nordnet Bank AB, the leading Bank for savings & investments in the Nordics 
and prior to that CEO of EnterCard International, a leading credit card operator in the 
Nordics. Nominated as Diversity Leader of the Year.

Topic: How to fight gender inequality in male dominated sectors
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Partnership Panel Session

Sarah Redman - Experian 
Head of Customer Experience & Training
Sarah head ups the Client Experience and Training department for the Marketing Services division of 
Experian. She is a member of the Leadership Team and manages Experian’s internal training programmes. 
She spends a lot of time working with staff to ensure that they have exposure to the training they need, both 
to be successful in role and to deliver outstanding client experiences.

Francisca Zanoguera - Hotels.com 
Senior Director of Analytics
As the first human genome was sequenced at the turn of the century, Francisca felt she could not miss the 
opportunity to participate in untangling the mysteries of life and became a computational biologist working 
for a biotech company for 11 years. Later she obtained an MBA from IE Business School, after which she 
joined Expedia where she is currently Senior Director of Analytics. 

Ramneet Julka - Barclays 
Head of Analytics & Customer Research
Ramneet has over 15 years of international experience across the Credit card, Retail and Corporate Banking 
Sectors in UK, Europe, South Africa and India. She has previously worked at BarclayCard, HSBC, Standard 
Chartered and American Express. Ramneet is enthusiastic about developing ‘bi-lingual’ Analytic Centres of 
Excellence that have technical expertise and a commercial mind set. 

Lisa Bennett - Sainsbury’s 
Head of Analytics
Lisa graduated with a degree in Maths and joined the Government Operational Research Service. In her 
current role as Head of Analytics within the Sainsbury’s Data & Analytics Centre of Excellence, she leads 
a team of smart analysts to help solve a huge variety of business problems. At the moment she is one of 
only a few female senior leaders within Data & Analytics at Sainsbury’s but is working to attract a diverse 
community of Data & Analytics experts.

Clare Kitching - QuantumBlack 
Principal, Analytics
Clare has worked in consulting for most of her career. She joined McKinsey & Company just as small groups 
of advanced analytics capabilities were growing. Initially, she worked in marketing and sales analytics, 
focusing on telecommunications and retail industries. Moving to QuantumBlack, Clare started to focus on 
the advanced industries, such as automotive and aerospace. 

Karien Esterhuyse - Vanquis 
Head of Customer Pricing & Exposure 
Karien specialises in sub-prime lending, with 14 years of experience in analytical roles. She started her career 
in South Africa as a statistical programmer in pharmaceutical research. From there she moved into banking, 
which led to the opportunity to move to the UK and a position at Barclaycard. She is currently working for 
Vanquis Bank where she has held various leadership roles over the last 8 years, most recently focusing on 
customer pricing and exposure management.

Athina Kanioura - Accenture 
Global Data Science Lead 
Athina Kanioura is Accenture’s Global Data Science Lead. She has a wealth of knowledge and insight that she 
has amassed over an impressive career, both in academia and business. Her specialisms are applied statistics 
and machine learning. Athina’s 12 years’ practical experience cover personalisation, customer analytics, 
pricing, omnichannel optimization, enhancing marketing and communication effectiveness, and content 
optimisation.

Payal Jain - Moderator David Reed - Co-moderator
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Mango Solutions Sessions

The Women in Data UK 2017 event is partnering with Mango Solutions. During the day-long event Mango Solutions will 
host three practical sessions focusing on the technology “R”.

1ST MANGO SOLUTIONS SESSION

Time: 10:45am - 12:45pm

Title: Introduction to R

Abstract:

This workshop will cover:
• What is R?
• Data into R - Rstudio import
• Data manipulation - filtering, selecting, mutating
• Data exporting
• A brief introduction to ggplot, including making your plots look nice and saving plots

You’ll also have the opportunity to see some demos for further inspiration if you want to learn more later.

Requirements:
Attendees should bring their laptop so they can follow along, but they can buddy up or just take notes. 
Detailed pre-installation information will be provided before the workshop.

Who:
Jelena Ilic, Data Scientist and Karina Marks, Data Scientist 

Ava Yang, Data Scientist to provide support.

2ND MANGO SOLUTIONS SESSION

Time: 1:45pm - 3:10pm

Title: Shiny and R: Building a web app

Abstract:
In this session, we will showcase the Shiny package and teach you how to get up and running to quickly 
create your own data-focussed interactive web app directly from R. Prior knowledge of R is useful but not 
necessary!

Requirements: Feel free to bring a laptop with R, RStudio, and the Shiny package installed, and follow our code examples!

Who: Nic Crane, Data Scientist 

3RD MANGO SOLUTIONS SESSION

Time: 3:15pm - 4:15pm

Title: Joining the dots: Solving business problems with analytics

Abstract:
While Data Science can meet a range of challenges, unless the business is on-board, Data Scientists won’t 
be able to deliver value in an organisation. This session will look at the challenge of connecting analytics to 
the business, and look at some practical ways to enable business users to engage with data-driven projects.

Requirements:
This session is perfect for data scientists looking to be successful in the commercial world, or business users 
looking to work more closely with analytic teams.

Who: Richard Pugh, Chief Data Scientist 
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The Female Lead is delighted to be partnering with Women in Data UK to celebrate the achievement of women within 

data and technology. 

The Female Lead is a non-profit organisation dedicated to making women’s stories more visible and offering alternative 

role models to those ever-present in popular culture. Founded by data pioneer and entrepreneur Edwina Dunn, the 

project highlights the breadth of female achievement in order to offer inspiration for future generations. 

As the co-founder of worldwide loyalty programmes like Tesco’s Clubcard, Edwina knows first-hand what it feels like 

to work in a male-dominated industry, and how women need strong female role models to inspire confidence and 

ambition. Edwina created The Female Lead to be a platform that celebrates women’s stories and showcases the lesser-

known successes of women, in order to support and encourage the next generation, and show girls all the ways in which 

they can find success and fulfilment. 

The Female Lead creates a variety of spaces to present these stories, including a book of 60 amazing women from 

around the world, an online and social media presence, and an outreach programme for girls in schools, celebrating 

female role models who shape the world. 

The Female Lead’s partnership with Women in Data UK is a crucial step towards raising the profiles of women in data 

and technology in order to inspire the next generation of female leaders within this field. 

The Female Lead
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Today sees the launch of the inaugural ‘Twenty in Data’: a project designed to shine a light on 20 amazing stories of 
female achievement and inspire data practitioners across the UK.

Women in Data UK™ and The Female Lead have collaborated to highlight the breadth of female achievement within 
the UK data industry and showcase success stories that will encourage women working in Data Science to aspire and 
progress throughout their careers. The ‘Twenty in Data’ will be launched and showcased at the WiD UK 2017 event on 
Thursday 30th November 2017 and features portraits and in-depth interviews with each of the 20 data luminaries.

This ’Twenty in Data’ collaboration has been spearheaded by Payal Jain, Chair of WiD UK, and Edwina Dunn, Chair of The 
Female Lead whose shared experience of a career in Data Science inspired them to tackle the gender-talent gap inherent 
to the industry. Trends indicate that Data Science is lagging behind other sectors in this respect, including similar fields 
such as technology. ’Twenty in Data’ aims to showcase the wealth and diversity of data-led career paths that women are 
successfully pursuing in the UK today and inspire the next generation of Data Science leaders.

The founders of WiD UK themselves focus intently on helping female data professionals in their careers. WiD UK 
facilitated mentoring has led to significant career development for many in the WiD UK community. Roisin McCarthy 
and Rachel Keane, co-founders of WiD UK and Managing Consultants for Datatech Analytics, the UK’s leading Data 
recruitment firm, have seen first-hand the impact that the WiD initiative is having on the industry. Connecting Women 
in Data and showcasing inspiring and real-world female role models is having a measurable influence on the career 
trajectories of today’s practitioners. They believe that the benefits to industry of this ground-breaking collaboration will 
be seen for generations to come.

The Female Lead is a non-profit organisation founded by data pioneer and entrepreneur Edwina Dunn, with a mission 
to make women’s stories more visible and offer alternative role models to those ever-present in popular culture. The 
Female Lead works internationally, from grass roots level in schools to the boardroom and everywhere in between, to 
highlight the breadth of female achievement in order to inspire the next generation of females to develop their passions 
and hone their skills with both courage and ambition.

The Female Lead creates a variety of spaces to present the diverse stories of female achievement, including a book of 60 
amazing women from around the world, an online and social media presence, documentary films and a school outreach 
programme to inspire future leaders.

The landmark annual Women in Data UK event will be the largest in its history, and will be attended by 450 female data 
professionals at all stages of their careers. The speakers and workshops at WiD UK provide practical field insights to 
guide women in a challenging sector.

Twenty in Data
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Main event agenda

MAIN AUDITORIUM
MANGO 

SOLUTIONS SUITE

8.30am - 10am Women in Data UK – Breakfast – By invitation only

9.30 - 10.30am Registration, Refreshments and Networking

10.30am Welcome from the Women in Data UK Founders and Chair

10.45 - 
11.15am

Speaker  
Session 1

Diane Black
Director of Financial Services Advisory - E&Y

Topic: Artificial Intelligence - Is this the future of analytics  
and the workforce?

1ST MANGO 
SOLUTIONS 

SESSION
11.20 - 

12.10pm
Partnership  

Panel Session

Sarah Redman - Head of Customer Experience & Training - Experian
Francisca Zanoguera - Senior Director of Analytics - Hotels.com

Ramneet Julka - Head of Analytics & Customer Research - Barclays
Lisa Bennett - Head of Analytics - Sainsbury’s

Clare Kitching - Principal, Analytics - QuantumBlack
Karien Esterhuyse - Head of Customer Pricing & Exposure - Vanquis

Athina Kanioura - Global Data Science Lead - Accenture
Payal Jain - Moderator

David Reed - Co-moderator

Topic: Is gender diversity profitable? 

12.15pm
Speaker  

Session 3

Caroline Morris
Data Geek and Leadership Coach - Wide Eyed Group

Topic: Connecting Women in Data and Being Heard

12.45pm                                                                                  Lunch

1.45 - 2.10pm
Speaker  

Session 4

Sue Unerman
Chief Transformation Officer - MediaCom

Topic: The Glass Wall

2ND MANGO 
SOLUTIONS 

SESSION

2.15 - 2.40pm
Speaker  

Session 5

Yasmeen Ahmad
Director at Think Big Analytics, Teradata

Topic: The Human in the Loop - Developing skills for the digital age

2.45 - 3.10pm
Speaker  

Session 6

Elizabeth Denham
Information Commissioner - ICO

&
Fedelma Good
Director - PwC

Topic: Join Elizabeth and Fedelma for a conversation about GDPR  
and so much more

3.15 - 3.45pm                   Afternoon break
3RD MANGO 
SOLUTIONS 

SESSION3.50 - 4.15pm
Speaker  

Session 7

Håkan Nyberg
CEO - Ikano Bank

Topic: How to fight gender inequality in male dominated sectors

4.15pm
Much anticipated reveal and launch of the joint venture between  

The Female Lead and Women in Data UK

5.15pm Close of Women in Data UK 2017

5.30 - 8.00pm Drinks Reception & Partnership Exhibition
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Notes
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Women in Data UK and Datatech 

Tel: +44 (0) 1256 314 660 

Email: womenindata@datatech.org.uk 

Web: www.womenindata.co.uk

Twitter 

@womenindatauk 

Find out what others are tweeting  

by using #womenindata

2017

Datatech and the finest female talent in data

Proud Sponsors of Women in Data UK 2017


